
Man of the Year
Jack G rifo, president o f Superior Po ta to  Chips, center, and chairm an o f the 
AFD Task Force on Crime, is shown accepting his Man o f the Year plaque 
during A FD ’s Annual Awards Banquet. Flanking him on the left is A FD ’s 
Edward Deeb, and President Louis Vescio o f Vescio Super M arkets.
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It’s Time!

Originally it was a 
promotion.

Now it ’s be­
come a tradition.

It ’s the Fourth 
Annual Stroh-A-Party 
Time — tha t tim e  o f the  year 
when people come out of their 
shells after being indoors for 
months, to  soc ia lize  with 
friends and neighbors.

We don’t have to tell you 
how successful this 
Stroh- A-Party event has been.

We’re backing it up with 
special (and su bs ta n tia l) tele­
vision a dve rtis ing  fea tu rin g

Stay-Cold Twelve 
Pack as well as the 
young  man and 

woman who appear 
on the new Stroh- 
A-Party d isp lay, 

which gives you an oppor­
tunity to tie in easily and di- 

rectly. Radio advertising too.
Get ready for this great 

event w ith  ample stocks 
o f S tro h ’s Stay-Cold 
Twelve Packs.

It’s money- making time. 
The Stroh Brewery Company, 
Detroit, Michigan.

Family brewers for 200 years.

THE STROH BREWERY CO M PAN Y, DETROIT, M IC H IG A N  482 2 6
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OFFICERS -  1975 
LOUIS V ESC IO , President 

Vescio Super M arkets 
*PH IL L A U R I, C hairm an 

L auri B ros. S uper M arket 
PHIL SA V ER IN O , V ice-President 

Phil’s Q uality  M arket 
EDW ARD ACH O, V ice-President 

J-A  Super M arkets 
JE R R Y  Y O N O , V ice-President 

Bond M arket 
W ILLIAM W ELCH, T reasurer 

H ollyw ood S uper M arkets 
EDW ARD DEEB

Executive D irector 
G EO R G E N. BASHA RA, SR.

Legal Advisor 
DIRECTORS
TERMS EXPIRING DEC. 31, 1975 
STAN ALBUS

S ta n ’s S uper M arkets 
G EO R G E BYRD

Byrd H ouse o f  M eats 
RO B ER T CO V ERSO N  

M ardi-Gra Food  C enter 
PAUL FELIC E

Felice’s Q uality  M arket 
DON H A R R IN G TO N  

Meat-N-Place 
GENE M A TTI

T ow n Square M arket 
RAY SH O U LD ERS 

S houlders M arkets 
LEO N A R D  TA G LIA V IA  

D an-D ee-Super M arkets 
GA RY  WING

F isher’s M arkets 
SABAH Y ALDOO 

F ood  C astle M arket 
TERMS EXPIRING DEC. 31, 1976 

*ALEX BELL
Village Food Market 

SID NEY BRENT
K enilw orth M arket 

*M ICHAEL G IA N CO TTI
A uburn-O rchard  M arkets 

* DONALD LaRO SE 
F oo d  G ian t M arkets 

R. JE R R Y  PRZYBYLSKI 
Je rry 's  Food  M arkets 

*A LLEN  V ER B R U G G E 
V erbrugge’s M arket 

*JO H N  WELCH
H ollyw ood  S uper M arkets

TERMS EXSPIRING DEC. 31, 1977 
LA FA Y ET TE  A LLEN , JR .

A llen’s Super M arket

NEIL BELL
Village Food M arket 

THOM AS G EO RG E 
T —J ’s F ood  C ente r 

SID H ILL ER
Shopping C ente r M arkets 

EDW ARD JO N N A
T rade W inds Party Shoppes 

M OYED (M IKE) N A JO R 
Publix S uper M arkets 

W ILLIAM THOMAS 
Jo y ’s Safew ay Foods 

THOM AS V IO LA N TE 
H oliday Food C enter 

•H A R V EY  L. W EISBERG 
C hatham  S uper M arkets

REGIONAL OUTSTATE ADVISORS
SAM COSMA

A tlas S uper M arket 
JACOB GRA NT

Farm er G ran t’s M arket 
JA C K  HAM ADY

H am ady F ood  S tores

*Past Presidents
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WILLIAM O’CONNER of O’Donnell Importing Company, an AFD member, left, 
is shown accepting a framed sketch of himself signed by members of the beverage 
industry, from Don Beatty of National Distillers. Beatty is president of the 
Michigan Vendors Association.
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AWARD WINNERS -  The recipients of the 1975 Distinguished Service 
Awards presented by the AFD are pictured above. From left, are 
Gus Mannino of Marks & Goergens; Elsworth White, Wilson Dairy 
Company; Fred Davis, Carnation Company; Arleen Arnold, MSU con­

sumer-marketing agent; Edward Sabbag, Bob Reeves Associates; Edward 
Deeb, AFD executive director; Jack Grifo, Superior Potato Chips; 
Louis Vescio, AFD president; Ronald Bonin, Home Juice Company; 
and Charles Gegenheimer.

8  Receive AFD Distinguished Service Awards
Jack G. Grifo, president o f Superior Potato Chips, 

Inc., and chairman of the AFD Task Force on Crime, 
was the recipient of Michigan’s food industry 1975 
Man of the Year Award by the Associated Food 
Dealers during the association’s recent 11th Annual 
Awards Banquet. It is the state industry’s highest 
award.

The AFD presented a Distinguished Service Award 
to  Arleen H. Arnold, district consumer and marketing 
agent for Michigan State University for “ effectively 
disseminating useful consumer inform ation and shop­
ping tips better enabling consumers to increase their 
purchasing values.”

In addition, six food and beverage firm representa­
tives were honored by the AFD and named Salesmen 
of the Year in their respective categories. They are:

Fred Davis of Carnation Com pany; Alsworth (Al) 
White, Wilson Dairy Com pany; Charles Gegenheimer, 
United Beverage Wholesalers; Gus Mannino, Marks & 
Goergens; Adward Sabbag, Bob Reeves Associates; 
and Ronald Bonin, Home Juice Company.

Macomb Circuit Court Judge Frank E. Jeannette 
addressed the AFD audience numbering over 600 
persons; as did Joseph Caruso, vice president of the 
Detroit Food Brokers Association.

Presenting the 1975 award were association past- 
president Harvey L. Weisberg and Edward Deeb, AFD 
executive director.

The AFD wishes to  acknowledge and thank the 
following companies for assisting in making the 
banquet the success it was;

Coca-Cola Bottling Company, for co-sponsoring 
the cocktail hour; Frito-Lay, Inc. and Melody Dairy 
Company for providing the snacks and chip dips; 
The Detroit News for printing the programs; Bowlus 
Sign Company for the attractive signs and table cards; 
and the following companies for their assistance and 
support:

O’Donnell Importing Company, Anheuser-Busch, 
Arrow Liquor Com pany, Calvert Distillers, Canada 
Dry Bottling Company of Detroit, Carling Brewing 
Company, Crown Sales Company, Detroit Coca-Cola 
Company, Faygo Beverages, Hiram Walker Company, 
Home Juice Company, Rowland Harris Company, 
Henry Kozak Distributors, Harold Meloche Sales 
Company, Miller Brewing Company, Mohawk Liqueur 
Corporation, National Brewing Company, Pabst Brew­
ing Company, Pepsi-Cola Company, Renfield Im­
porting Company, Schlitz Brewing Com pany, Seven- 
Up Bottling Com pany, Stroh Brewery Company, 
Seagram’s Distillers, Scheiffelin & Com pany, Squirt- 
Detroit Bottling Company, Universal Wine & Liquor 
Company, Vernor’s, Inc., and Ed Wieferman Com­
pany, and to all companies who perm itted their 
representatives and their wives to be with us. 
Thank you so much.



The News is ahead of Detroit other paper 
by 551,571 bulging bags of groceries a week.

In Detroit’s all-important 6-county SMSA, 
where more than half of Michigan’s food 
sales take place, The News delivers 
208,468 more households than the Free 
Press every day. At more than 2.6 bags 
of groceries a week per household, that’s 
a lot of dollars that could be spent on 
your product

No wonder so many smart 
food marketers use The News.

They know that to talk to people in the Detroit 
area, they have to advertise to people in the 

Detroit area. Not in outstate places like Beulah 
and Carp Lake,where about 30% of the other 

paper’s circulation goes. That’s one reason 
why, last year, The News led the Free Press 
in ad linage by more than 20 million lines.

The Detroit News
If  your m arket’s D e tro it, your paper’s The News.
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OFF THE DEEB END

ED W A RD  D E E B

Rehabilitating Criminals
Have you noticed that whenever society demands that professional 

criminals be jailed, especially when crime is on the rise, invariably government 
responds by saying “we don’t have the room; our jails are already fu ll.”

The response from those who are concerned with managing our state, 
county and city prisons, signals judges to  be more lenient, and place more 
people on probation, or release more persons on bail.

Of course I realize I am oversimplifying the problem, and realize “jails” 
as such is only part o f the total criminal justice system.

Nevertheless, there is a simple way o f dealing with the problem o f  over- 
crowded jails. So simple, in fact it is surprising that our legislators never 
pursued the idea.

Why can’t we utilize the hundreds o f  deactivated military bases in this 
country (and there are a few in Michigan), and put them to positive good use.

In this atmosphere, prisoners could be schooled in the fields o f  their 
choice, rehabilitated, then brought back to society to make substantial con­
tributions in jobs they would be qualified to fill.

No one then could argue over the high cost o f building prisons. The 
grounds are there, the barracks for sleeping are there, the schoolroom s are 
there. All you would need are the personnel to manage and guard the 
property already in existence.

It’s worth a try. The state legislature could immediately petition the 
federal government to permit use o f  the bases on even a trial basis, and see 
what happens.

The utilization o f this idea would be a far more positive way o f  dealing 
with criminals, and would probably do more in the long run to train and 
rehabilitate them.

Why not?
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The Sounding Board Memo 
from Faygo
BY MORTON FEIGENSON 

president

To the AFD:
It was truly a great honor to have been selected  

the A FD ’s 1975 Man o f the Year award recipient.
I am truly grateful to you for selecting me and I shall 
cherish this high honor. More important however, I 
am confident that this award would not have been 
possible were it not for the fine cooperation from all 
of you. Therefore, I accept the award in behalf of 
those deserving people in our industry — those who 
are not afraid to get involved — who made it possible. 
Thank you so much.

Jack Grifo
Superior Potato Chips

I would like to take this opportunity to express 
my deepest appreciation for the confidence that the 
Associated Food Dealers expressed in me by presenting 
me with an award at your Awards Banquet. It took  
me com pletely by surprise and left me literally 
speechless. However, after the initial shock began to 
wear, I suddenly began to realize what a fortunate 
and enviable position I was in just to  be associated  
with the people o f our industry. Again, my hearty 
thanks.

Elsworth (Al) White 
Wilson Dairy Company

I wish to thank all the members o f  AFD for the 
honor recently bestowed upon me at your 11 th 
Annual Awards Banquet. This honor and award I will 
cherish throughout my life. My wife and children also 
send their thanks.

Fred Davis 
Carnation Company

A sincere thank you for having been presented with 
one o f your Salesman o f  the Year Awards. It was 
a com plete surprise, and left me at a loss for words.
I wish to first thank my colleagues at Marks & 
Goergens, Inc., who helped make it possible for me 
to achieve the honor, and all o f the principles I rep­
resent. I am very proud to have the award, and will 
try in every way possible to continue to do my best 
and be worthy o f it.

Gus Mannino 
Marks & Goergens, Inc.

It was certainly an honor to be named the recipient 
of one o f your Awards at your recent banquet. My 
thanks to  you all for this high honor. It has been a 
pleasure serving the retail food  dealers for the past 
20 years. I hope I will be able to serve you many 
more years to com e. I’m also proud o f  my relationship 
with Bob Reeves Associates, and I promise to  continue 
to serve you to the best o f my ability.

Edward Sabbag 
Bob Reeves Associates

(Continued on Page 12)

“ It really amazes me that more grocers aren't taking a good 
hard look at the labor costs they incur checking pop vendors in 
and out and handling their returnable bottles.

“We’ve looked and when squared against margins these costs 
are staggering,” said Kay Doster, co-owner and son of the 
founder of White Swan Supermarkets, Fort Wayne, Ind.

"Overall, nobody runs a store more efficiently than we do,” 
said Doster. “ Yet we find ourselves saddled with upwards of 80 
hours labor time per store per week to move some 1,000 cases 
of pop in returnable packaging.

“At $2.50 an hour that’s $200 a week. Apply that to the 15-18 
percent margins we can earn on store-door pop lines and it figures 
that we have to sell more than 200 cases of product before we 
start turning a profit.

“ Obviously, pop profit is best in warehouse pop. With Faygo, 
for example, we gross 29 percent and keep most of it. We intend 
to keep monitoring margins in our beverage sections with the idea 
of reallocating settings accordingly."

KAY DOSTER, CO-OWNER, WHITE SWAN 
SUPERMARKETS INC., FORT WAYNE, IND.

The Doster family has been in the grocery business in and 
around Fort Wayne since 1944 when Ned Doster bought a small 
general store as a path to freedom from the boredom he felt 
working in an electrical company plant.

“ Dad brought us, my sister, my two brothers and me into the 
business early," recalled Kay Doster, youngest of Ned's sons. 
“ My first chore back in 1945 was sacking potatoes; I was only 12.”

There are today two Doster-owned food markets—one in Fort 
Wayne, the other in New Haven, Ind. A recent survey of the 
Fort Wayne store's customers showed that 40 percent of them 
have shopped there 12 years or longer and that many of them 
shop nowhere else.

“ With my father's guidance we're looking around for additional 
store sites," said Kay Doster, adding: "But when I feel I'm as good 
a businessman as he is I think I will have realized my own career 
objectives.

* * * * * * *
“It’s happened so gradually,” said Doster, “ I’m sure most re­

tailers are unaware of how, and how far, store-door pop margins 
have headed downward over recent years. Not too long ago they 
were 22-23 percent. Today they’re around 18 percent and ?s low 
as 15 percent on diet colas.”

Continued Doster:
"I can't conceive that the store vendors don’t know what they’ve 

been doing. It’s obvious the low margins v now work on with 
their lines have come in tandem with the ir price increases, and 
this has hurt independent retailers the most.

“When they raise prices 30-cents-a-case, for example, they at 
the same time also somehow manage to establish a so-called 
‘suggested retail’. This gets every supermarket in the area to 
hold its markup to the exact same amount.

“ As a consequence, price hikes have nicked away at retailer 
margins, a quarter-percent or a half-percent at a time, to reduce 
margins to where they are now.

“ Our vendors tell us to make it up on volume. But with 80 per­
cent of our store-door pop sales in returnables, the more our 
labor costs eat into our margins that are too small to begin w ith."
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THE PRESIDENT'S CORNER

We Congratulate the AFD Award Winners
By LOUIS VESCIO

In behalf o f  the members o f the Associated Food  
Dealers, at this time I wish to thank all those who 
attended our recent  1 1 th Annual Awards Banquet at 
The Royalty House in Warren, which saw over 600  
persons on hand.

As most o f  you know, the 
purpose o f  our awards is to 
give proper recognition to those 
individuals who have excelled in 
service to their employers, food  
retailers, the total food and 
beverage industries and the com ­
munity, in the spirit o f  progress 
and inter-industry cooperation.

It is our way o f paying trib­
ute to those individuals, com ­

panies, government or the news media for doing an 
outstanding job. It is also our way o f saying “thank 
y o u ” because too often we tend to take some things 
for granted, without taking time out to express our 
appreciation to them.

It is also our way o f keeping the industry to­
gether, since after all, we are all part o f the total 
distribution pipeline, and must work together in 
getting products to the consumer in the fastest, most 
efficient method possible.

Since retailers are only one segment o f the system, 
the awards gives us the chance to express our appre­
c ia tio n  and importance to the manufacturers, brokers 
and wholesalers.

Our awards program hopefully promotes greater 
effectiveness among each o f us, so we may cooperate 
to the fullest. It is one way o f helping to keep the 
general public better informed o f our industry’s 
contributions to society and to place our best foot 
forward .to help prevent various groups and govern­
ment officials from making us a scapegoat when the 
going gets rough.

This year some 120 nominations were reviewed by 
our awards Com m ittee. As always, although only a 
few are honored, we are most appreciative o f the 
work done by ALL individuals and companies in 
the field.

In modern times, your association has been deeply 
involved in the issues confronting our industry. We 
sit directly on the firing line. We do not permit any­
one or any group to make an unfair or unjustified 
attack on us without our responding to them. 
Although space does not permit me at this time to 
spell out our involvement, we are confident you are 
aware o f what we are doing.

In conclusion, I would like to extend our congrat­
ulations to Jack Grifo, Fred Davis, Elsworth (Al) 
White, Charles Gegenheimer, Gus Mannino, Edward 
Sabbag, Ronald Bonin and Arleen Arnold, this years 
award recipients.

DETROIT RENDERING 
COMPANY

SINCE 1850 

SUPERIOR SERVICE -T O P  MARKET VALUES 

1923 Frederick • Detroit 

5 7  1 - 2 5 0 0  

"First We Render. Service"

AFD MEMBER

VESCIO

Advertising in The Food Dealer 

Means Communicating with 

Your important Retail Customers!



Mabel, another Black Label!

America's Lusty, Lively Beer
Black Label is a full-flavored brew, with a taste 

that comes through straight and true... beer after beer.

Phone: (313) 358-2252

c 1974 Carling Brewing Company. C h ica g o . Illinois
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AT INDEPENDENT BISCUIT COMPANY

OUR CUP 
RUNNETH 

OVER...
with one of the widest assortments of cookies 
in Michigan. Brand names like Mama’s, Shur- 
Good, Dutch Twin, Old London, Dare and 
many others. In addition to these top quality 
products, we also offer specialized service, 
tops in profit and discounts that haven’t 
changed in 25 years. If you want your cup to 
runneth over with high profits and fast turn­
over, give us a call.

QUALITY PRODUCTS FOR OVER 43 YEARS

IBC
INDEPENDENT 

BISCUIT COMPANY
15100 Gould Ave. • Dearborn, Mich. 48126 • 313/584-1110

Merchandising
Eastern Poultry Com pany, an AFD member, has 

announced the introduction of Regal Hostess brand 
Chicken Kiev and Chicken Cordon Bleu to  the retail 
trade. Previously, the heat-and-serve m eat items were 
only available to  institutions.

* * *
Henry Ross, president of Great Lakes Packing Co., 

an AFD member, recently announced that all of the 
firm ’s plants are presently under Federal meat in­
spection. This includes the sausage, smoked m eat, and 
steak and ground m eat plants.

* * *
The National Brewing Co. and the Carling Brewing 

Co., bo th  AFD members, recently announced they 
have agreed to  merge, with Carling absorbing the 
brewing assets and tradem arks of the Baltimore-based 
National Brewing Co. The new com pany would 
become the ninth largest brewing concern in the U. S. 

* * *
United Brokerage Company, an AFD member, 

recently announced the appointm ent o f Robert 
Willson as vice-president and general manager of the 
firm ’s Toledo office, and James Kinsey as vice- 
president of the firm ’s Fort Wayne, Ind. office. 
Making the announcem ent was United president Alfred 
J . Tivy. Also John Steck has been prom oted to  food 
service sales manager, Detroit.

* * *
The National Food Brokers Association has an­

nounced the appointm ent o f two area brokers to key 
comm ittees. Joseph G. Gilbert of Stark & Company, 
Southfield, an AFD mem ber, was named chairman 
of the Confectionery Sales Com m ittee; and Ted 
Sahakian of Sahakian & Salm, an AFD mem ber, was 
named to  the Frozen Foods Committee.

* * *
Sara A. Tozer has been appointed director of 

advertising and sales prom otion at Faygo Beverages, 
Inc., according to  an announcem ent by president 
M orton Feigenson. Ms. Tozer, a graduate of the 
University of Michigan, came to  Faygo from the 
Schiller division o f the S. S. Kresge Co. In addition, 
it was announced that David H. Haan was appointed 
a m arket analyst trainee. He is a graduate of Wayne 
State University.

* * *
Paul Inman Associates, Inc., an AFD mem ber, has 

prom oted seven in its D etroit sales division, according 
to an announcem ent by Gerald C. Inman, executive 
vice-president. Prom oted were: William Cunningham 
to corporate frozen retail coordinator; Douglas Atkins 
to  direct sales in the frozen food departm ent; Philip

(Continued on Page 11)
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Stroh’ s Ice Cream 
contains only the finest 

ingredients with no 
artificial flavors added.

THE ONE 
FLAVOR 

EVERYONE 
LOVES

Everyone loves the natural flavor of 
Stroh’s quality ice cream. So 
why not give your customers a 
choice? You’ll love the way it boosts 
your ice cream sales.

Call: Stroh’s Ice Cream Division 
(3 1 3 ) 9 6 1 -5 8 4 0



Page 12 The Food Dealer •  Sept/O ct, 1 975

The Sounding Board
(Continued from Page 5)

Once again, allow me to thank the members o f the 
Associated Food Dealers for awarding me your Ci­
tation for Distinguished Service. Because being Mi­
chigan State University’s Consumer Marketing Agent 
in Detroit is a job  I find exciting and very challenging, 
I work very hard at it. Doing the job well is a reward 
in itself. This recognition by the Associated Food  
Dealers is an extra dividend for which I am most 
grateful.

Arlene H. Arnold
MSU District Extension
Consumer-Marketing Agent

I would sincerly like to thank the AFD and all o f  
my customers for making it possible for me to  
receive the honor as Driver Salesman o f the Year. 
I shall do my best in the future to  live up to its 
high standards.

Ron Bonin
Home Juice Company

I really can’t begin to tell you how thrilled I was 
to receive one o f your awards from such an out­
standing association as AFD. It’s great! The plaque 
will be hung in my office and also be cherished the 
rest o f  my life.

Charles Gegenheimer, Jr.

Very Special Company
Some well-known names here. They’re products 

to be found on just about everybody’s shopping list. 
And they’re on those lists because shoppers have 
given them their complete approval.

This popularity stems from many things. Quality 
merchandise, good packaging, proper pricing and 
proper display, to mention but a few. We might also 
modestly add the role of the food broker.

To keep the consumer buying in any store, there’s 
a great deal of work that has to be done and we've 
concentrated our efforts on helping—being of ser­
vice in the stores—with such assistance as product 
maintenance, rotating stock, giving a hand with

shelf resets, out-of-stock reporting, production infor­
mation, new item distribution . . . and a great 
deal more.

We do all of these things with our experienced, 
dedicated staff of more than 60 professionals and 
our philosophy of “ overservice”  that’s aimed at per­
formance sales.

We’re proud to be in the very special company of 
the products shown above. They're our clients. 
many of whom have been with us for almost half a 
century. And there’s a reason. We’re a very special 
company, too. The Pfeister Company. 21415 Civic 
Center Drive, Southfield, Michigan 48076.

THE PFEISTER CO
Branch Offices in: Saginaw, Grand Rapids and Toledo.



Get the Large, 
Economy Package •  • •

DANN
trait Area Newspaper Network)

SHOP AT THE 
33rd LARGEST 

FOOD MARKET IN THE 
UNITED STATES!

142,777* total circulation. 
over 450,000 readers daily!
3 great Michigan newspapers 
TEAMED to sell your 
product in a $9 billion 
SUPER market!

represented nationally by 
MATHEW S, SH AN N O N  & CULLEN, IN C
IN DETROIT: (313) 356-3480 *ABC 9-30-74
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K A P L A N ' S
Wholesale Food Service

• FROZEN FOODS • SPARE RIBS
• KRAFT PRODUCTS • BEEF SIDES and CUTS
• CHEESE SPECIALTIES • FRESH LOCAL PORK
• PILLSBURY BISCUITS • LUNCHMEATS & SAUSAGES
• BUTTER and OLEO • SMOKED HAM and BACON
• EGGS • SALT PORK

• CHITTERLINGS - HOG MAWS

DAILY DELIVERY
Call us or stop in and pick your ownl

2630 Riopelle • Detroit • WO 1-6561
(In the Eastern Market)

RETAILERS WHY FUSS? 

LET THE A.F.D. PROCESS ALL YOUR COUPONS 
THRU OUR COUPON REDEMPTION CENTER 

COUPONS MEAN CASH!

Drop Them O ff or Mail To:
Associated Food Dealers 

434 W. Eight Mile Rd. Detroit, Mich. 48220

PLEASE NOTIFY US 
3 WEEKS IN ADVANCE

To Change or correct your ad - 
dress, send this form to:

Associated Food Dealers 
434 W. 8 Mile Road 
Detroit, Michigan 48220

, To ch ange or correct 

, ATTACH LABEL 

, from your latest

i
your address |

HERE I

issue , 

N a m e

Company
N e w
A d d re ss

(Please Print)

City

State -Zip

BAKERS BUY 
MORE
GROCERIES

C LA B B E R
G IRL

TO MAKE THEIR 
BAKING BETTER

CLABBER GIRL

Perk up 
your future.

Take stock in America. 
Buy U.S. Savings Bonds.



D I S A B I L I T Y
I N C O M E
P R O T E C T I O N
It can work for you, when you’re unable to work!

That’s right. Disability Income Protection has helped protect thousands 
of people from financial loss when a covered sickness or accident kept 
them from working. It can help you, too!

That’s why the Associated Food Dealers of Michigan has endorsed 
Disability Income Protection for its members. Should a covered sickness 
or accident keep you from working, Disability Income Protection can 
provide regular benefits (from $100.00 to $ 1,000.00 a month depending 
on the plan you select and qualify for) to help you make your house 
payments, pay your grocery bills, the utilities and the other expenses that 
you and your family face everyday. As you can see, the benefits are paid 
directly to you, to spend any way you choose.

ALSO AVAILABLE — LIFE INSURANCE
Today’s high cost of living makes it more important to establish an estate 
of adequate proportions to insure the future security of you r family. U p to 
$50,000.00 of life insurance coverage is available to you as a member of 
the Associated Food Dealers, of Michigan Life insurance coverage is  also 
available for your spouse and dependent children.

Now — here’s all you have to do to find out about the cost, conditions of 
coverage and renewal on the plans that best fit your individual needs. 
Complete and mail the coupon. A representative will provide personal 
service in furnishing this information at no cost or obligation.

UNDER WRITTEN BY
Associated Food Dealers . 
434 W. Eight Mile Rd. 
Detroit, Michigan 48220 o f  O m a h a

People you can count on...
Life Insurance Affiliate: U nited of O m aha

MUTUAL OF OMAHA INSURANCE COMPANY 
HOME OFFICE: OMAHA, NEBRASKA

Please rush full details on the Associated Food Dealers o f  Michigan Insurance Program.

N A M E______________________________________________

ADDRESS __________________________________________
CITY ______________ STATE______ _______________ ZIP



Page 16 The Food Dealer •  Sept/O ct, 1975

Around the Town
Paul Kaye Associates, Inc., an AFD m em ber, has 

announced its relocation to  larger quarters located at 
32969 Hamilton Court, Suite 100, Farm ington Hills, 
Mich. 48024; phone (313) 478-5010.

92
The Test Of Time. . .

Years 
Of
Successful
Service

To Slaughter Houses, Wholesale & 
Retail Markets and Locker Plants

Whatever Your Problems May Be, Call

Darling & Company
3350 Greenfield Road 

WA 8-7400 
Melvindale, Michigan

P. O. Box 329 
Main Post O ffice 

Dearborn, Michigan

AFD MEMBER

Daniel F. Kotwicki, formerly controller of the 
EverFresh Juice Company, D etroit, was promoted to 
financial vice-president o f the parent Home Juice 
Company, an AFD mem ber, in Melrose Park, Ill. 
James Burns was named to replace Kotwicki in 
D etroit, according to an announcem ent by president 
Gerald M. Wolberg.

* * *

John McCasey, form er merchandising director of 
The Detroit News, retired recently, but no t before 
his colleagues and friends held a gala retirem ent party 
for him at the Detroit Press Club. We extend best 
wishes for happiness and relaxation for John  and his 
wife during his retirem ent years.

Obituaries: Charles L. Wilson, Sr., form er president 
and chairman of Ira Wilson & Sons Dairy Co., Detroit, 
and AFD member, died Oct. 2. He was 84 . . . 
Abraham (Al) Borman, a founder and chairman of the 
executive com m ittee of Borm an’s Inc., died Oct. 29. 
He was 77 . . . George Converse, a 21-year sales 
veteran with Peterson & Vaughan, Inc. also passed on 
recently.

* * *
Charles D. Cronenworth, form er m ayor o f St. Clair, 

Mich., was recently elected president and chief exec­
utive officer of Diamond Crystal Salt Co., St. Clair, 
an AFD member. He succeeds Edward M. Dodd, who 
died Sept. 13.

* * *
Larry Kozel has joined the staff of Sullivan Sales, 

Inc., according to  an announcem ent by President 
John Sullivan. Kozel, who will lead DAGMR in 1976, 
has served with several area companies over the past 
num ber of years. * * *

Edward Deeb, AFD executive director and editor 
of The Food Dealer, was selected as one o f the Out­
standing Young Men of America for 1975 as part of 
the awards program of OYMA and the U. S. Jaycees.

MEMBERSHIP APPLICATION

Name of F irm ----------------------------------------

Address_____________________________

City ___________________________________

Owner’s Name _________________ _
Check One: Retailer □  Supplier □
Do you wish Blue Cross Coverage?

Yes □  No □

An Invitation to Join A.F.D. j
Through m em bership in the Associated Food 
Dealers, you can enjoy wide benefits designed to
represent our industry in your community. In 
addition, such services as Blue Cross and all 
types of general insurance, coupon redemption 
program , weekly newsletter, and a wide variety 
of other services are available. Call and let us 
tell you about them. Or, clip out the application 
and mail to: |

ASSOCIATED FOOD DEALERS 
434 W. E ight Mile Rd. |

Detroit, Mich. 48220 — Phone: 542-9550 |
I
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Merchandising
(Continued from  Page 10)
Fischioni to  direct sales in the grocery departm ent; 
Michael McCoy to  direct sales in the general m er­
chandise departm ent; Craig Hawker to  retail field 
supervisor; John Sweeney to  director of non-foods; 
Joseph Le Vigne to  director of confectionery.

* * *
Ny-Best Distributors and Michigan Cottage Cheese, 

AFD members, have announced their appointm ent as 
distributors of Yoplait yogurt in Michigan. The yogurt 
is French-style and reportedly quite popular in 
Europe.

* * *

Continental Food Brokerage Company, an AFD 
m ember, has announced the appointm ent of three 
new vice-presidents. They are: Donald D uford to  
vice-president and general manager of retail operations; 
Hugh Hines to  vice-president and merchandising m an­
ager of retail division; and Pat Slusser to  vice- 
president of northern Michigan operations. Duford 
and Hines will work out of the firm ’s D etroit office, 
while Slusser will work out of Grand Rapids.

TIP TOP DIVISION 
OF WARD FOODS, INC.

3600 Toledo Ave. •  Detroit 
Phone 825-6470

Call
Stanley Vogelsang 
for fast, accurate 
inventory service.

17336 W. 12 Mile Road 
Southfield, Michigan 48076

(313) 557-1272

It's true . . . .  w e're a 
nationwide com pany 
. . . .  one of the largest 
in the country, in fact. 

But we pride 
ourselves on 

personalized service 
at the local level. Just 
call — we'll show you 

w hat we mean!

WASHINGTON
INVENTORY
SERVICE
since 1953
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TAX TOPICS

Tax- Saving Options for the Rest o f 1975
E d i to r ’s N ote  — Mr. M iller’s column on the 1975  
Tax Savings Options is Part 1 o f  a two-part series. 
Part II will appear in the next issue o f  The F ood  Dealer.

By MOE R. MILLER 
Accountant and Tax Attorney

Because the 1975 Tax Reform Bill is being drafted 
so late in the year, tax planning will be particularly 
difficult this year. Income in 1975 has a known tax 
result, income shifted to  1976 has an uncertain 
future. Each taxpayer will have to  make his own 
decision on whether to  throw  income into 1975 or 
1976.

Prepaid interest. The proposed ban on deducting 
prepaid interest would apply to  any prepaym ent of 
interest after Septem ber 16, 1975.

Percentage standard deduction 
was raised for years ending in 
’75 as follows:

Percentage standard deduction 
was raised from  15% to 16%.
Maximum for married persons 
filing jo in t return and surviving 
spouse eligible for jo in t return 
rated was raised to  $2,600 from 
$2,000. Single persons maxi­
mum was raised from $2,000 to 
$2,300. Married persons filing 
separately were raised to  $1,300 from $1,000.

Flat $30 tax credit is given for each personal 
exem ption (o ther than old age and blindness) allow­
ed a taxpayer (in addition to the exem ption itself). 
Effective for years ending in ’75.

Surtax exem ption for corporations for years ending 
in ’75 was raised from $25,000 to  $50,000 and the 
rate changed from a flat 22% of 25,000 to  20% of the 
first $25,000 in income and 22% of the next $25,000 
of income.

Investment credit was raised from  7% to  10% for 
property acquired after January 21, 1975 and before 
” 77 and placed in service before ’77.

Keogh plan contributions can now be made by cash 
basis taxpayers as well as accrual basis taxpayers by 
the due date of the return for ’75.

50% ceiling rate on earned incom e is a planning 
factor.

Higher bracket businessmen, professional men, 
entertainers, athletes, etc., may pay lower taxes be­
cause of the 50% earned income rate ceiling. But even 
though their earned income is subject to the same 
50% rate ceiling in ’75 and ’76 it may nevertheless 
be advisable in some cases, if possible, to  bunch 
earned income into one of these years.

Income averaging can cut tax on unusually large

am ounts of income in '75 or '76.
Averaging perm its an individual whose current’75 

income exceeds 120% of his average taxable income 
for the preceeding four years (base period) by more 
than $3,000 to  pay tax on the excess as if it were 
spread over five years.

Note that income averaging also covers long-term 
and short-term  capital gains, wagering income and 
income from gifts.

Some separated married persons may get special tax 
break on separate returns.

Married persons who file separate returns have a 
num ber of tax disadvantages compared to single 
persons or heads of household. First, they are taxed 
under a higher rate schedule than persons in the two 
latter categories. Second, they generally come under 
the following rules: Each one’s standard deduction is 
lim ited to $1,300 instead of 2,300. Both must 
itemize deductions or both m ust use the standard 
deduction. But certain married persons who file 
separate returns are treated as single persons rather 
than married persons filing separately.

This special treatm ent as single taxpayers of 
certain m arried persons who are separated was en­
acted primarily for the benefit of abandoned wives 
(or husbands). But the wording of the provision is 
broad enough to  cover the many thousands of 
separated couples who live apart by m utual agreement 
without any real abandonm ent.

MILLER
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Support These AFD Supplier Members
B A K E R IES
A rchw ay C ookies ............................................ 532-2427
A wrey Bakeries ................................................ 522-1 100
Farm  C rest B ak e ries ......................................... 875-6545
C rennan  C ook Book C a k e s ........................... 2 59-1310
G rocers B aking C o. (O v e n -F re sh ) ..............  5 37-2747
In d ep en d e n t Biscuit C o m p a n y ...................  584-1 1 10
K oepplinger’s B akery , In c .............................. 564-5737
Fred S anders C o m p a n y .................................  868-5 700
Schafer B a k e r ie s ...............................................  293-5320
T aystee Bread ...............................................  896-3400
Tip T op  Bread ................................................ 554-1490
W onder Bread ...............................................  963-2 330

BEV ER A G ES
A nheuser-B usch, Inc ....................................... 642 -5888
A rrow  L iquo r C o m p a n y .............................. 2 7 1 -3 1 0 0
Brooks Sun-G lo Pop ................................ (6 1 6 ) 396-2 371
Calvert D istillers C o ....................................... 3 54 -6640
C anada Dry C o rp o ra t io n ..............................  8 68 -5007
C arling Brew ing C om pany  ......................... 358-2252
Cask W in e s ..........................................................  849 -0220
C entral D is tribu to rs  o f  B e e r ......................... 261-67 10
C ity Beverage C om pany  ...........................  (1 ) 373-01 1 I
Coca-Cola B ottling  C om pany  ...................  898 -1900
Four Roses D istillers C o . .............................. 354 -6330
Faygo B ev e rag es .............................................. 925 -1600
G reater M acom b Beer & Wine D ist...........  468 -0 9 5 0
H om e J uice C o m p a n y ...................................  925-9070
In te rn a tio n a l Wine & L iquor C o m p a n y .. 843 -3700
Kozak D is tribu to rs, In c ................................. 871 -8066
Leone & S on  Wine C om pany  ...................  8 71 -5200
L & L Wine C o m p a n y ....................................  491 -2828
Mavis B everages...............................................  341-6500
Miller Brew ing C om pany  ............................  4 65 -2866
M ohaw k L iqueur C o rp ..................................
N ational B rew ing C om pany  (A ltes) .......  921 -0 4 4 0
O ’D onnell Im porting  C o m p a n y ................ 386 -7600
Pabst Brew ing C o m p a n y .............................. 8 71 -8066
Pepsi C ola B ottling  C o m p a n y ...................  366 -5040
Schenley  A ffiliated  Brands ....................... 353-0240
Scheppler A sso c ia te s ..................................... 647-461 1
S chieffelin  & C om pany  ..............................  646-2729
Jos. Schlitz Brewing C o ................................  522-1 568
Seagram  D istillers C o .....................................  354-5350
Seven-U p B ottling  C om pany  .....................  537-7100
St. Ju lian  Wine C om pany  ..........................  961 -5900
S troh  Brew ery C o m p a n y .............................. 9 61 -5840
S qu irt-D etro it B ottling  C o m p a n y ............  398-8300
H. J . V an Flollenbeck D is tribu to rs  ......... 2 93 -8120
V ern o r’s RC C o la ............................................ 8 33 -8500
Viviano W ine Im p o rte rs  ............................  8 83 -1600
H iram  W alker, In c ..............................................  823-1520
W ayne D istribu ting  C o m p a n y ......................  274 -3 1 0 0
Vic W ertz D is tribu ting  C o m p a n y ...............  293-8282
B R O K E R S, R E PR E S E N T A T IV E S
A cm e D etro it F ood  B ro k e ra g e .................. 968 -0 3 0 0
A llsta te  S ales-M arketing, I n c . .....................  535 -2070
R. F. B row n Sea F o o d  C om pany  . (5 1 7 ) 484-542  8
C o n tin en ta l F ood  B ro k erag e ............ .........  255 -5 8 8 0
D erth ick  & A ss o c ia te s ...................................  3 52 -4074
Em bassy D is tr ib u t in g .....................................  352-4243
M id-A m erica F ood  B ro k e r s ......................... 342 -4080
W. H. E dgar & S on , Inc .................................  9 64 -0008
M aurice E lk in  & Son .....................................  3 53-8877
Fin B rokerage C o m p a n y .................................  352-8061
Earl English A ss o c ia te s .................................. 546 -5 1 0 0
H aro ld  M. L inco ln  C o. .................................. 255 -3 7 0 0
Jo h n  H u e tte m a n  &  S o n ................................ 7 7 4 -9 7 0 0
P aul Inm an  A ssociates, Inc ...........................  6 26-8300
In te rs ta te  M arketing  C o r p o r a t io n ............  341-5905
Paul K aye A ssociates ................................... 4 7 8 -5 0 1 0
G eorge Keil A ssocia te s ...................................  273 -4 4 0 0
H arry  E. M ayers A sso c ia te s ......................... 352-8228
M cM ahon &  M c D o n a ld .................................. 4 77 -7182
M arks &  G oergens, Inc. ................................ 3 54 -1600
M erit Sales C o rp o ra tio n  ..............................  8 35 -5970
N ew  P o rt F o o d  Co. ( im p o rte d  m ea ts) . .  561 -2200  
G ene N ieiens and  A ssoc. ( In s titu tio n a l)  646 -3 0 7 4
N o rth la n d  Food  B rokers ............................  3 42 -4330
Pete rson  & V aughan , Inc ................................ 838 -8 3 0 0
The P fe iste r C o m p a n y .................................... 355 -3 4 0 0
Bob Reeves A ssociates .................................. 563 -1 2 0 0
R etz la ff , L e a th ley , S chm oyers  A s s o c .. . .  5 59 -6116
S ahak ian  & Salm ......... .....................................  9 6 2 -5 3 3 3
Sosin Sales C o m p an y  ...................................  9 63 -8585
S tark  &  C om pany  .......................................... 358  -3800
Stilles-D eC rick C om pany  ............................  884 -4 1 0 0
Jam es K. T am akian  C om pany  ..................  4 2 4 -8 5 0 0
U n ited  B rokerage Co. .................................... 4 7 7 -1 8 0 0
M ort W eisman A ssociates ............................  5 57 -1350

D A IRY  PR O D U C TS
The Borden C o m p a n y ........................................ 583-9191
D etro it C ity  D airy, In c ......................................  868-55 1 1
D etro it Pure Milk (F arm  M aid) ................  837 -6000
G ro ce r’s Dairy C om pany  .................. ( 6 1 6 ) 254 -2104
G unn D airies C o m p a n y ...................................  8 85 -7500
Don J o h n sto n e . Inc ............................................  646 -5398
Land O ’ Lakes C ream eries .............................. 8 34 -1400
M cD onald D airy C o m p a n y ...............(31 3) 232 -9193
M elody Dairy C om pany  ..............................  557-3800
Ny-Best D is tribu to rs  ......................... (616 ) 694 -6354
Sani-Seal D a ir ie s ...................................  (5 1 7 ) 8 92-4581

L ouis Sarver & C om pany-M ilk-O  Mat __  8 64 -0550
Chas. H. S haffer D is tr ib u to r .........  (6 1 6 )  694-2997
S heffe r 's  L ucious C heese ................  (6 1 6 ) 6 73 -2639
S tro h 's  Ice C ream  ............................................  961 -5 8 4 0
Tw in Pine Farm  D airy ...................................  584-7900
U nited  D airies, Inc. ....................................... 584 -7900
V rom an  f  oods. Inc. ......................... (4 1 9 ) 479-2261
W esley's Q uaker M aid, Inc. ......................... 8 83 -6550
Ira Wilson & S ons Dairy ................................ 895 -6000

CO UPO N  RED EM PTIO N  C EN TE R
A ssociated f o o d  D ealers ..................(3 13) 542 9550
D ELIC A TE SSEN
D etro it C ity  D airy, I n c . ..................................... 868-551 1
H om e S ty le  F o o d s  C o m p a n y .......................... 8 74 -3250
D udek Deli F oods (Q uaker) .......................... 8 91 -5226
S pecialty  F o o d s  C om pany  ........................... 8 93 -5594

EG G S A N D  PO U LT R Y
C ity F oods Service C o . ....................................  894 -3 0 0 0
E astern  P o u ltry  C o m p a n y ..............................  8 75 -4040
L inw ood  Egg C o m p a n y .................................. 345-8225
M cCully Egg C o m p a n y ....................................  455 -4 4 8 0
N apoleon Egg C o m p a n y .................................. 8 92 -5718
O rleans P o u ltry  C o m p a n y ..............................  833 -1847
W ater W onderland  Egg C o rp o ra tio n ........... 7 8 9 -8 7 0 0

EM PLO Y M EN T A G E N C IE S
R oth  Y oung P e rs o n n e l .....................................  559 -3300

F ISH  A N D  S E A FO O D
Al D euel T ro u t F a r m .........................................  7 84-5427
F lam ilton  Fish C o m p a n y .................................. 9 63 -7855
U nited  Fish D is trib u to rs  ................................  962 -6 3 5 5
FR ESH  PR O D U C E
C usum ano  Bros. P ro d u ce  C o m p a n y ........... 9 2 1 -3 4 3 0
F aro  V ita le  &  S o n s ............................................  832-0545
ICE P R O D U C TS
D etro it C ity  I c e .................................................. 9 2 1 -3 0 0 3
PanC o, In c .............................................................  531-6517
IN SECT C O N T R O L
Rose E x te rm in a tin g  C o m p a n y .................... 834 -9 3 0 0
V ogel-R itt Pest C o n t r o l .................................. 834 -6 9 0 0
IN V E N T O R Y . TA X E S
A pproved  In v en to ry  Specialists  C o ............571 -7155
G ohs In v en to ry  Service.................................... 3 53 -5033
R eed , R o b e rts  A ss o c ia te s ..............................  5 5 9 -5 4 8 0
RG IS In v en to ry  S p e c ia lis ts ............................ 778 -35  30
W ashington  In v en to ry  S e rv ic e ......................  5 57 -1272
IN SU R A N C E , P E N SIO N  PL A N S
B rink, Ear! B., In c ..............................................  358 -4 0 0 0
W ard S. C am pbell, In c ......................... (6 1 6 ) 531 -9 1 6 0
M id-A m erica A sso c ia te s ..................................  5 85 -7900
M utual o f  O m a h a ............................................... 3 58 -4000

M A N U FA C T U R E R S
Del M onte F oods ............................................  564-6977
D iam ond  C rysta l Salt C o m p a n y ................  399-7373
G eneral Mills, In c .............................................. 354 -6140
K raft F oods .....................................................  964-5 300
M ario’s F ood P ro d u c ts .................................. 9 23 -3606
M orton  Salt C o m p a n y .................................... 843 -6173
Prince M acaroni o f  M ichigan .....................  372-9100
R alston  P urina C o m p an y  ............................  477 -5805
Red Pelican F ood  P roduc ts , I n c . ..............  921 -2 5 0 0
Rom an C leanser C o m p a n y ........................... 8 91 -0700
R osen tha l C leans-Q uick C orp . .................. 2 61-2100
S chm id t N oodle C o m p a n y ........................... 9 21 -2053
S hedd-B artush  F oods, In c ............................  868 -5810
Velvet F ood P r o d u c ts ...................................  937 -0 6 0 0

M EAT PR O D U C T S , PA CK ERS
Ed Barnes Provisions .....................................  963-7337
Broom e Sausage C o m p an y  ........................... 922-9627
Clover M eat C o m p a n y .....................................  8 33 -9050
D etro it Veal & L am b , In c ..............................  9 62 -8444
F eldm an B ro thers ......................................... 963-2291
Flin t Sausage W orks (S a la y s ) ................  (1 )2 3 9 -3 1 7 9
Frederick  Packing C o m p a n y .......................  8 32 -6080
G lendale Foods, Inc ........................................  962 -5973
G uzzardo  W holesale M e a ts  In c ...................  3 2 1 -1703
H artig  M eats .....................................................  832-2080
H errud  & C om pany  ............................... (6 1 6 )  456 -7235
H ygrade F ood P ro d u c ts  C o rp .......................  464 -2 4 0 0
Kirby Packing C o m p a n y ................................  831-1 350
K ow alski Sausage C o m p a n y , In c ................. 87 3-8200
L - K - L  Packing C om pany  ........................... 8 33 -1590
M arks Q uality  M e a ts .......................................  963 -9 6 6 3
O ak Packing C o m p a n y ...................................  961 -2 1 6 0
Peet Packing Co. (Y psilan ti) .......................  274-3132
Peschke Sausage C om pany  ......... .................  368 -3310
P eter E ckrich & S ons, In c ..............................  5 31 -4466
P o p p ’s Packing C o m p a n y ..............................  365 -8020
P rim eat Packing C o m p an y  ........................... 2 37-0087
Regal Packing C o m p a n y ................................ 875 -6777
R uoff, Eugene C om pany  ............................  9 6 3 -2 4 3 0
Van D yke S teak  C om pany  ........................... 875 -0 7 6 6
Weeks & Sons (R ic h m o n d ) ..........................  727 -2525
W inter Sausage M anufactu rers  .................... 7 77-9080
W olverine Packing C o m p a n y .......................  965-01 53

M EDIA
The D aily T ribune, R oyal O ak ................  541-3000
D etro it Free P re s s ........................................... 222-6400
The D etro it News ..........................................  222-2000
T he M acom b D a ily ........................................  463-1501
The O ak land  Press ........................................  332-8181
Port H uron  Tim es H e ra ld .......................(1) 985-7171
W JB K -T V ............................................................... 557-9000
WWJ AM I M T V ................................................. 222-2588
N O N  F O O D  D IS T R IB U T O R S
A rk in  D is trib u tin g  C o m p a n y ........... 349-9300
C am den  Basket C o m p a n y , In c .........(5 1 7 ) 368-521 1
C leanw ay  P ro d u c ts , In c ...................................  341-4363
C o n tin e n ta l P aper & S u pp ly  C om pany  . . .  894 -6300  
H artz  M o u n ta in  Pet P ro d u c ts  3 4 9 -9 3 0 0 .. 682 -7588
H o useho ld  P ro d u c ts , I n c , .................. ...........  682-1400
H o useho ld  R esearch  I n s t i t u t e ......................  278 -6 0 7 0
Item s G alo re , In c .................................................  9 39 -7910
K athaw a Im p o rts  ...............................................  8 94 -8288
L u d in g to n  News C o m p a n y _______ . . . . . . . .  9 25 -7600
R ust C raft G reeting  C a r d s .............................. 5 34-4464
S ocie ty  E a taw ay  Pet P ro d u c ts ......................  7 91 -8844
O F F IC E  S U P P L I€ S , EQ U IPM EN T
C ity  O ffice  S upp lies, In c .................................. 885-5402
PO T A T O  C H IPS  A N D  N U T S
B ette r  M ade P o ta to  C h ip s ...............................  9 25 -4774
D uchene (N ew  E ra C h ip s ) .............................  8 93 -4393
F r ito -L a y , In c .......................................................  2 71-3000
Kar N u t P ro d u c ts  C o m p a n y .......................... 541 -4180
K run-C hee P o ta to  C h ip s ................................. 341-1010
S u p e rio r  P o ta to  C h ip s ......................................  8 34-0800
T o m ’s T o asted  P r o d u c ts ................................. 562-6660

PR O M O TIO N
A ctio n  Advg. D ist. & M ailing C o m p a n y  .. 9 64 -4600
Bow lus D isplay C o m p a n y  ( s ig n s ) ...............  278-62 88
G reen  G ian t G raph ics  ....................................  8 64 -7900
N ajjar’s D is tribu ting  C o .................................... 368-7544
S perry  & H u tch in so n  C o m p a n y ..................  474 -3 1 2 4
S ta n le y ’s A dv. & D is trib u tin g  C o m p a n y .. 961 -7177
S teve  A dv ertis in g  C o m p a n y ......................  965 -5 8 6 5
N o rm a n  T re m o n ti  A d v tg , P ro m o tio n .  . 3 55 -5410  
T o p  V alu e  E n t e r p r i s e s .................................  352 -9 5 5 0

R EA L ESTA TE
Casey A ssociates, In c ........................................ 357-3210

R E N D E R E R S
D arling & C om pany  ......................................  928-7400
D etro it R endering  C o m p an y  ................... 571-2500
W ayne S oap C o m p a n y ..................................... 842-6002
SE R V IC E S
A kers R efrigera tion  ..........................................  5 57-3262
A tlan tic  Saw Service C om pany  ...................  965-1295
D etro it W arehouse C o m p a n y ........................  491 -1500
G ulliver’s Travel A g e n c y .................................  963-3261
Iden tisea l o f  D etro it .......................... ...........  526-9800
K eene P ittsbu rgh -E rie  Saw  ............................ 835-0913
SPIC E S A N D  EX TR A C TS
F rank  F oods, In c ................................................  833-8500
Rafal Spice C o m p a n y ......................................  962 -6473
ST O R E  SU P P L IE S  A N D  EQ U IPM EN T
A lm or C o rp o ra t io n ...........................................  5 39-0650
B elm ont Paper & Bag C o .................................  491-6550
B utcher & Packer Supp ly  C o m p a n y ......... 961-1250
D ouble C heck D istribu ting  C o m p a n y —  352-8228
H ussm ann R efrig era tio n , Inc ........................ 398-3232
G lobe Slicing C om pany  (B iro )....................  5 4 5-1 8 5 5
G reat Lakes Cash R egister, In c .....................  383-3523
H obart C o rp o ra t io n ........................................... 542-59 38
L epire Paper & Tw ine C o m p a n y .................  921-2834
L iberty  Paper & Bag C o m p a n y ....................  921 -3400
M aster B u tcher Supp ly  C o m p a n y . .......... 961 -5656
M erchan ts Cash R egister C o ........... ............... 531-3808
M idw est R efrigera tion  C om pany  ...............  566-6341
M ulti R efrigera tion  In c ....................................  399-3100
N ational M arket E qp t. C o ..............................  545-0900
Pappas C u tlery  & G r in d in g ...........................  965-3872
S quare Deal H eating  & C o o lin g ................... 921-2345
TO BA CCO  D IST R IB U T O R S
F o n tan a  B ro thers, In c ......................................  897 -4000
Philip M orris U S A ............................................. 557-4838
W A R EH O U SES
D etro it W arehouse C o m p a n y ........................ 4 91-1500
W H O LESA LER S. FO O D  D IST R IB U T O R S
C en tra l G rocery  C o m p a n y ............................. 235-0605
C o n tin e n ta l Paper & Supply  C o m p a n y ...  894-6300
G rosse P o in te  Q uality  F o o d s ........................ 871-4000
K aplan 's  W holesale Food S e rv ic e ...............  961-6561
M & B D istribu ting  C o ................................(1) 239-7689
M erch an ts  T o b a cco , C an d y , G ro ce ry  C o . 2 7 2 -5 8 0 0
N or Les Sales, In c .............................................  674-4101
R askin  F ood C om pany  .................................  865-1566
The Relish S h o p ............................................... 925-5979
S partan  S tores, Inc ...........................................  4 55 -1400
S uper Food  Services. Inc ................... ( 5 17) 82 3-8421
U nited  W holesale G rocery  C o ..........(6 1 6 ) 534-5438
V iking F ood S to res  ............................ (6 1 6 ) 722-31 51
A bner A. Wolf. Inc ...........................................  584-0600



If your business 
isn’t becoming 
to you

Then you should 
be coming 
to us.
ACTION!

ADVERTISING
YOUR BUSINESS 
COULD GET 
BETTER

ACTION ADVERTISING COMPANY
CALL (313) 964-4600-COMPUTERIZED MAILING
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